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usa.siemens.com/perfect-places

Ingenuity for life creates 
perfect places.  
We spend around 90 percent of our lives indoors. So buildings are  
far more than just four walls. At Siemens, we make those experiences 
better by making those places more comfortable, safe, secure and 
sustainable. It takes Ingenuity for life to create these perfect places – 
to give people a place to achieve their most ambitious goals, to give 
them a place where they can be successful and live the life they want.

#CreatingPerfectPlaces

http://usa.siemens.com/perfect-places
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I ’m sure you will enjoy this special edition of the WBC Bulletin featuring 
some excellent content provided by members of the Marketing & 
Communications Committee. The group is headed by Chair Stacey 
Holsinger (Steel Toe Communications), Vice Chair Erek Dorman (Mid-

Atlantic Utility Locating) and Board Liaison Dave Singleton (Singleton Electric).  
Thank you for putting together this collection of informative information.

Please also take some time to enjoy the annual WBC Golf Outing layout 
recognizing our generous sponsors, players and winners. I would like to provide 
special acknowledgment to Tournament Sponsor Siemens Industry for their 
ongoing high level support of this event. 288 players came out for a beautiful day of golf on June 14, 
followed by the festive outdoor awards reception at The Golf Club at Lansdowne. Thank you to the 
Golf Outing Committee and Board Liaison Bill Voigt (Siemens Industry) for overseeing this popular 
WBC event.

The WBC is moving forward with a welcome series of live events over the next several months. 
On May 20, we started back up with the well-attended outdoor Lakehouse Spring Networking, 
followed by the Golf Outing in June.  You won’t want to miss the return of the Cactus Cantina 
Summer Networking August 25, Fall Kickoff Bull & Oyster Roast September 30, and the industry 
favorite WBC Holiday Party December 14 at Congressional Country Club.

I would like to once again recognize the WBC Diversity Task Force, Chair David Stocks Jr. 
(Stocks General Contracting), and Vice Chair Maria Snyder (Construction Cleaning Service) for 
their continued focus on this important industry issue. The following goals have been established 
by the Task Force and a report including recommended strategies was presented to the Board of 
Directors in June:

•	 Promote and increase diversity in the industry that WBC represents.
•	 Promote and increase diversity of membership and participation in WBC.
•	 Promote and support the diversity of WBC committees, leadership & board. 

I would like to personally recognize the 2021 Craftsmanship Awards Committee, Chair Joe 
Dabbs (IBEW Local # 26), Vice-Chair Lynn Maia (Clune Construction) and Board Liaison Greg 
LaRosa (Dynalectric Company) for their service. Thank you also to all of the in person and virtual 
judges who helped make the evaluation of nominations a resounding success. We received 278 
entries this year, of which 243 were judged onsite and 35 virtually. The Craftsmanship Awards 
presentation will once again be presented in a virtual format, with a premiere release date of 
August 26. The Craftsmanship Awards program clearly sets the WBC apart from other industry 
organizations by recognizing the individual men and women who keep our industry going strong!

The Community Services Committee has volunteer opportunities with the Capital Area 
Foodbank scheduled for July 10 and August 21, both from 9:00 a.m.to noon. Please visit the WBC 
website if you would like to participate. I also wanted to thank Mike Holland (Boston Properties) 
for his heroic performance in putting together the hugely successful WBC Jobsite Food Drive in 
April. Thanks also go to the Community Services Committee, Chair Andrew Tomlinson (G&M 
Services), Co-Vice Chairs Gael Perichon (LSM) and Vanessa Carrion (Stream Realty), and Board 
Liaison Bill Voigt (Siemens Industry) for their excellent services to the association.

I look forward to seeing you in person at WBC program or event soon. Thank you for your 
ongoing support.

Best regards,,

Emerson Teer
WBC Chairman of the Board
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Architect:
Design Collective

General Contractor:
Lend Lease Construction, Inc.

RIPLEY EAST –  
SOLAIRE 8250

AWARDS

i
ABC National 2018 & 2017 

Excellence In       
 Construction Eagle                        

Award Winner

i
ABC 2018, 2017, 2016, & 2014 

Masonry Subcontractor  
of the Year

i
ABC National                     

2020, 2019 & 2018 Accredited 
Quality Contractor

i
ABC Metro Washington 

2020, 2018 & 2017 Award of            
Excellence in Construction

i
ABC Metro Washington 2020, 
2019, 2018, 2017, 2016, 2015 
& 2014 STEP Safety Award, 

Gold Level

i
ABC Baltimore

2019 Award of Excellence

i
ASA 2014 

Carson V. Carlisle Jr.  
Safety Award

i
WBC 2020, 2019, 2017, & 

2014 Craftsmanship  
Award Winner

i
WBC Star Award

Excellence in the Face of 
Adversity

i
MAMA 2019                          

Craftsmanship Excellence 
Award in Commercial Masonry

T e l l i g e n t M a s o n r y . c o m
2273 Research Boulevard | Suite 550 | Rockville, Maryland 20850 | (301) 926-9600

Telligent
                               Masonry Construction               

http://telligentmasonry.com


Emerald Iron Works Wins 
Award in International 
Metalcraft Competition

Emerald Iron Works based in 
Woodbridge, Virginia, has won a Silver 
award in the 2021 Ernest Wiemann Top 
Job Competition for outstanding crafts-
manship administered by the National 
Ornamental & Miscellaneous Metals 
Association (NOMMA). The Top Job 
contest is a peer-judged competition 
named after NOMMA past president, 
Ernest Wiemann to honor outstanding 
work.

Emerald Iron Works received  
the Silver award in Category L:  
Stairs Complete - Commercial.

The award was announced at 
NOMMA’s 2021 Awards Announcement 
on April 22, 2021. To win an award, 
entrants must submit photos and a 
description of their work. This material 
is then publicly displayed in a where 
NOMMA members then vote. Winning 
a Top Job award has special meaning, 
since it represents a "voice of approval" 
from industry peers. 

     BIM SERVICES
• BUILDING INFORMATION
      MODELING
• LASER SCANING
• MEP BIM/COORDINATION 
• STRUCTURAL BIM MODELING
• BIM STAFFING/TRAINING

      info@tejjy.com          (202)465-4830      www.tejjy.com

 LOCAL MBE/DBE/WBE BUSINESS HELPING 
 CONTRACTORS SINCE 2006

SERVING THE      
DC COMMUNITY 
FOR 35 YEARS

anchorconst.com
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At Forrester, strong partnerships build award-winning projects.

www.forresterconstruction.com

usa.skanska.com

Building What Matters

DC, Department of General Services 
Lawrence E. Boone Elementary School

RESA - 22 M Residential
Virginia Hospital Center   
The Outpatient Pavilion and Garage

Cozen O’Connor Construction Law
Solid Results in an Uncertain Industry
Project Development | Project Counseling | Government Contracts
Contract Preparation | Claim Negotiation | Litigation | Arbitration | Mediation

Stephen M. Seeger
Washington D.C. Construction Practice Leader
(202) 747-0793 | sseeger@cozen.com
750 attorneys | 31 offi  ces | cozen.com

© 2020 Cozen O’Connor 

www.perlectric.com

AUG
25

WBC Summer
Networking

5:00 – 7:00 p.m. 
Cactus Catina 
3300 Wisconsin Ave. 
Washington, DC
Register Now!
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KCE STRUCTURAL ENGINEERS, P.C. 
 

CONSULTING ENGINEERS   1818 JEFFERSON PLACE, N.W.    WASHINGTON, D.C.  20036 
 

PHONE: 202-833-8622   WWW.KCESTRUCTURAL.COM    FAX: 202-833-3877 
 

        Professional Registrations: AZ,DE,DC,FL,GA,IN,LA,MD,MA,NJ,NY,NC,PA,TN,TX,VT,VA,WV,NCEES       
                 MEMBER 

June 9, 2021       
   
 
Re:  September 11th -  20th Anniversary Dinner    
 
We sent most of you directly or through others a notice that we were thinking about this – well it is a 
done deal now. 
 
We will send a “formal” electronic invitation with all of the specifics in a couple weeks once we have 
everything confirmed with a hotel, but so you can “save the date” and we can plan now:  
 
We are planning on a dinner on Saturday, September 11, 2021, with a 5pm cocktail hour and a dinner 
beginning at 6pm (dress casual/ business).  We will also arrange for a block of rooms (at a reduced rate) 
at the host hotel for out-of-town attendees.  
 
We are writing to the firms and individuals (when we have contact information for them) to invite, who 
worked on the Phoenix Project, since we do not know if people are still working at the same place.  We’ve 
tracked down about 180 for attendees so far but want to make sure we don’t miss anyone. 
 
Would you please let us know if you think you can attend (with or without a guest).  We need this 
information very soon, so we can arrange hotel dinner space.  
 
Let’s roll, 

 
Allyn E. Kilsheimer, PE 
President/CEO 
 
AEK:ms/ty 

 

http://www.wbcnet.org


NORMAN COURSE WINNERS
1st PLACE

RTJ COURSE WINNERS
1st PLACE

NORMAN COURSE
1st PLACE

PERLECTRIC TEAM

2nd PLACE

WCS CONSTRUCTION TEAM

3rd PLACE

JE DUNN TEAM

PUTTING GREEN CONTEST

WILL CARROLL 

CLOSEST TO THE PIN

JEROD FOOR

LONGEST DRIVE

COLLEEN MARSHALL 
BRYAN SWALLOW

RTJ COURSE
1st PLACE

JE RICHARDS TEAM

2nd PLACE

CONTEMPORARY ELECTRIC  
SERVICES TEAM

3rd PLACE

TELLIGENT MASONRY TEAM

PUTTING GREEN CONTEST

DAVE LEWIS

CLOSEST TO THE PIN

PATRICK MARTEL

LONGEST DRIVE

HEATHER JOYCE 
CHAD BITTICK

50/50 RAFFLE TICKET
BRENT AMOS 

2 0 2 1  W I N N E R S
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TOURNAMENT

SIEMENS INDUSTRY

COURSE

JONES:

TELLIGENT MASONRY

NORMAN:

FREESTATE ELECTRICAL COMPANIES

GOLFER GIFT

COZEN O’CONNOR

HITT CONTRACTING

IBEW LOCAL 26

WCS CONSTRUCTION

WHITING-TURNER CONTRACTING 
COMPANY

BLOODY MARY BAR

GOLDIN & STAFFORD

PIONEER CLADDING & GLAZING SYSTEMS

AWARDS RECEPTION 

CLUNE CONSTRUCTION

STROMBERG METAL WORKS

GOLF CART 

DYNALECTRIC COMPANY
HENSEL PHELPS

JE RICHARDS, INC.
ROSENDIN

CLOSEST-TO-PIN

HARVEY-CLEARY BUILDERS

LUNCH FOOD STATIONS

ALTIMATE ELECTRIC

CONTEMPORARY ELECTRICAL SERVICES

JE DUNN

PRECISION WALL TECH

LONGEST DRIVE

CAPITAL ELECTRIC SUPPLY

EXPONENT

PUTTING GREEN CONTEST

EKLUND’S

DAVIS INFRASTRUCTURE, LLC

HOLE SPONSORS

BLUERIDGE OF DC

BOATMAN AND MAGNANI

COLUMBIA GREEN TECHNOLOGIES

DATUM CONTRACTING EAST

DYNALECTRIC COMPANY [2 HOLES]

INSIGHT

J.D. BELFIELD ENTERPRISES

JB KLINE LANDSCAPING

PERLECTRIC, INC.

POTOMAC LAW GROUP
SCAFFOLD RESOURCE

SMOOT CONSTRUCTION
SPARKLE PAINTING CO., INC.

SPECIFIED ELECTRICAL SYSTEMS
THERRIEN WADDELL

WALSH CONSTRUCTION

THANK YOU TO OUR SPONSOR S
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June/July 2021 Bulletin

The Washington Building Congress  www.wbcnet.org



SPECIAL THANKS 
TO OUR COMMITTEE MEMBERS 

& VOLUNTEERS

TRINH ALDEN
RALPH AMBROSIO

PETER EGE
ERIN GIACHINTA

CHRISTINE HEFFERNAN
LYNN MAIA

MARYANNE McCAWLEY
BRITNEY SULLIVAN

BILL VOIGT

NATIONAL
PRESENCE

COUNSEL TO THE  

CONSTRUCTION INDUSTRY

LOCAL 
ATTENTION

New York, NY  |  River Edge, NJ  |  Miami, FL  |  Los Angeles, CA  |  Oakland, CA  |  Chicago, IL  |  Austin, TX   |  Dallas, TX   |  Houston, TX 

WASHINGTON, D.C.
202.293.8815  |  pecklaw.com

Boston Properties 
is Proud to Support the 

Washington Building Congress
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Social Media Marketing & Strategy 
Explained: A/E/C Edition
Keeping up with social media for your business can be overwhelming.  

New platforms. New updates. New apps. New tools. Does your business 

need to be on every channel? No, but your business should be where your 

customers spend their time. Should you re-evaluate your social strategy 

year-to-year, especially after a pandemic? Absolutely. 

by Stacey Holsinger, Chairperson
WBC Marketing & Communications Committee

12 The Washington Building Congress  www.wbcnet.org
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D
 Facebook: 

Most engagement occurs between friends, family, and 
co-workers. It's a personal platform, a place to keep in 
touch with loved ones. Views and interests are shared 
widely and wildly. 

It’s a space where people take pride in their work and 
want to feel recognized by their employer and peers. 

Establishing a business page allows you to improve 
company morale or maintain company culture by 
recognizing top performers by way of highlighting 
their accomplishments and storytelling. Marketers 
find this the best platform for advertising, when their 
goals brand exposure and attracting talent.  

 LinkedIn: 
Personal profiles vs. business profiles. Which one 
performs better? People want to connect with people, 
not logos. Social selling sees the highest ROI from your 
sales teams’ personal profiles. 

Now is the time to invest in your teams' personal 
brands to maximize the online exposure of your 
company brand. After you meet someone at an 
in-person networking event, chances are you continue 
to build that relationship online. What do they see on 
LinkedIn? Who are the faces of your organization? It 
could be your business development, sales, marketing 
or recruiting teams. How do they reflect your 
organization on LinkedIn? 

Let's break down the top four social 
platforms you should consider adding to 
your marketing strategy and why:

During the pandemic, we 
were introduced to TikTok, 
a Chinese video-sharing 
social network focusing on 

dances, comedy and education and Clubhouse, a 
social network where users are presented with a list 
of virtual rooms to join. Users can listen to a group of 
speakers talk about any topics imaginable. If you find 
value on LinkedIn and you’re an avid podcast listener, 
you may find it a great resource to learn and share 
best business practices. As a business, it’s smart to be 
aware of these channels, but too early to dive all in. 
Not enough data has been collected, and both are far 
behind on the top four most-used social platforms. It’s 
highly recommended to sit tight before you invest in 
time and money into platforms in their early stages. 

While TikTok and Clubhouse sparked a ton of interest, 
the main social platforms for business shifted during 
this time. For B2B marketers, Facebook and LinkedIn 
remained the top two channels to reach customers, 
but Instagram saw significant growth and Twitter 
fell behind as YouTube took its place (Social Media 
Industry Marketing Report 2021). It comes to no 
surprise as Twitter has seen a decline over the last 
five to six years. A large portion of our industry isn’t 
impressed with their engagement metrics. So where 
do you start with your social strategy post-pandemic?

First you need to define your goals. Do you want to 
generate leads, improve sales, increase exposure, 
develop loyal fans, recruit people to fill positions, 
increase traffic to your website, or maintain company 
culture? Your social goals should align with your 
strategic and marketing plans. Also, it’s important 
to factor in the time and resources you have into 
managing your social accounts. If they can’t be 
maintained on a consistent basis, then it’s a no-go. If 
that means only one account, that’s better than having 
four inactive accounts and no leads at all. 

June/July 2021 Bulletin
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An example of how to use social media 
in a campaign for A/E/C:

We take pride in our projects.

Our team is highly skilled on this project.

Here's a picture of our project.

Here's a progress video of our project.

We are workng on this #project.

Check out the interiors of this project.

Here's Foreman Fred belting out  
some serious tunes.

Social Media Marketing 
& Strategy Explained:  
A/E/C Edition

Stacey Holsinger
Owner
Steel Toe Communications, LLC

As a digital marketing leader in the 
A/E/C industry and owner of Steel 
Toe Communications, LLC, Stacey 
Holsinger has over 15+ years of ex-
perience helping small and medium 
contractors compete with larger 

regional and national firms. In the complex and highly competitive 
world of construction, she creates compelling campaigns that 
help establish thought leadership and credibility while cultivating 
company culture. Stacey aims to inspire you to build a brand 
that showcases the work you are proud of and recruits suitable 
candidates for your organization. She writes and speaks about how 
contractors can escape marketing mediocrity to achieve tangible 
results through marketing plans that include public relations, email, 
video, and social media.

There are several benefits in helping your employees 
with their personal brands. Your prospects will learn 
more about your company and the opportunities 
you present. You'll be able to drive more traffic to 
your website and build more valuable relationships. 
Your employees will also appreciate the additional 
investment you made in their professional 
development. 

Business profiles still serve a purpose. Sharing best 
practices allows your company to provide added value 
to your client and establish your company as a thought 
leader. In addition, you can post timely updates 
regarding company news. 

 Instagram: 
Think of the platform as the best place to showcase 
your portfolio visually in real-time. Pictures and video 
allow your employees and clients to be a part of the 
process and progress. 

 YouTube: 
People turned to YouTube during the pandemic to 
replace in-person networking events. It's the second 
most visited website in the world. Videos that you 
posted five years ago can still drive traffic to your 
website and generate leads today. Contractors use 
the platform to showcase their capabilities, show 
testimonials, take clients on behind-the-scenes tours, 
convey project performance, explain complex process, 
train employees and recruit candidates to their 
organization. 

In closing, you can't be everything to everyone. 
Defining your goals on a yearly basis is key to 
developing a strong social strategy and building 
relationships online in the A/E/C industry. Remember, 
social selling is a long-term strategy. You can't build 
a hospital, school, airport, bridge, relationship, 
community or brand overnight. 

About the Author

14 The Washington Building Congress  www.wbcnet.org

June/July 2021 Bulletin



Since 1940 

STROMBERG METAL WORKS, INC. 

www.StrombergMetals.com 

MAIN PLANT & OFFICES 

6701 Distribu�on Dr. Beltsville, MD  20705 

Tel: 301‐931‐1000   Fax:  301‐931‐1020 

SPECIALTY SHOP 

6700A Distribu�on Dr. Beltsville, MD  20705 

Tel: 301‐931‐2070   Fax:  301‐931‐1021 

BALTIMORE OFFICE 

803 Barkwood Court Suite H Linthicum, MD 21090 

Tel: 410‐589‐5521   Fax:  410‐589‐5471 

NORTH CAROLINA OFFICE & PLANT 

6701 Fleetwood Dr. Raleigh, NC  27612 

Tel: 301‐931‐2070   Fax:  301‐931‐1021 

ATTORNEYS AT LAW

P E N N S Y L V A N I A     N E W  J E R S E Y     N E W  Y O R K     D E L A W A R E     W A S H I N G T O N ,  D C     K E N T U C K Y

 

www.cohenseglias.com
www.constructionlawnowblog.com
www.fedconblog.com

BUILDING SUCCESS

Be seen in  
the right place.

Contact Rita Reis  
at reis@wbcnet.org

Put Your
News in the

www.grunley.com
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R
eflecting on this past year, it is safe to say that 
COVID-19 has changed the way we all work and 
interact. When thinking of a career in which 
the pandemic required professionals to think 
outside of the box to ensure their success, 

Business Development comes to mind. Before COVID 
hit, Business Development within the construction 
industry was centered around the idea that in-person 
events and outings were the only way to develop and 
maintain relationships with customers. Taking cus-
tomers out for lunch, attending networking events, and 
in-office visits were common occurrences for Business 
Development Professionals. After COVID shut every-
thing down, however, employee and employer safety 
concerns restricted these activities. Those within this 
field had to immediately get creative and figure out 
ways to continue cultivating relationships with their 
customers. After more than a year into this pandemic, 
Business Development Professionals have not only 
been able to survive throughout the challenges, but 
they found a way to flourish! The question is how?

COVID-19 forced all Business Development Profes-
sionals to completely change the way that they do 
their jobs. Building relationships transitioned from an 
in-person process to a virtual one. The use of differ-
ent technologies and applications was a huge factor 
in ensuring the success of these individuals. Zoom 

and Microsoft Teams video chat 
platforms became everyone’s new 
conference room and venue for 
networking events, webinars, and 
panel discussions. Some compa-
nies embraced the technological 
wave. Jodi Paci, Business Devel-

opment Manager at DPR Construction, said that they 
created their own internal app. The app could be used 
by DPR’s employees to check in every day and record 
their temperatures or symptoms if any, as well as 
disseminate other information to ensure everyone's 
safety. Others explored new technology options as 
well, including associations. Our very own WBC for 
example decided to try a platform called REMO, a 

                            Changes in 
Construction Business 
Development       Tactics
       and  Strategies Due 
to the COVID-19 
     Pandemic

MARKETING+
     COMMUNICATIONS

by Kaitlin Krasic
WBC Marketing & Communications Committee

16 The Washington Building Congress  www.wbcnet.org

June/July 2021 Bulletin

16



changing environment and decided to find calm in the 
storm. He adapted where it was needed, but he did so 
in a way that followed the changes that his customers 
already adopted.

Despite the challenges that the pandemic presented, 
it has also created multiple silver linings. It forced BD 
Professionals to innovate communication within this 
industry. With that being said, it is safe to say that 
everyone is excited to get back to more normalcy. 
Being able to attend some of the annual events such 
as the holiday party is something that everyone is 
looking forward to. Others are excited to do something 
as simple as pop into the office of a friendly customer 
or to casually and spontaneously grab lunch or drinks 
with an industry friend. We have all had our highs and 
lows throughout this grueling and seemingly endless 
pandemic, but we are now starting to see a light at 
the end of the tunnel! We all faced struggles, learned 
from them, and quickly adapted in ways that we never 
imagined were possible. Now we have the opportunity 
to bring these new tactics with us into the future and 
continue innovating communication strategies to fur-
ther revolutionize this industry. 

unique application used to enhance virtual events by 
mimicking in-person networking much more so than a 
typical Zoom call.

Individuals who were looking for ways to keep in touch 
with customers and build new relationships all came 
to the same conclusion — there is nothing that beats 
genuine human empathy and connection. Brian Skip-
per, Project Development Director at Hensel Phelps, 
said that the most impactful thing he learned from this 
past year was to ditch the typical PowerPoint presen-
tation or phone call with the purpose of ending with a 
sale. Brian found that just calling his customers to gen-
uinely check in on them was the best way to maintain 
a relationship. In these unprecedented times, everyone 
was having to face a burden too big to bear alone.
Checking in on people’s emotional and physical health 
speaks volumes towards you and your company. Every 
other Business Development Professional that I spoke 
with not only agreed with what Brian had said, but 
they practiced this with their customers as well. The 
way that everyone reached out to their customers, 
however, varied dramatically.
 
Jodi Paci came up with the “walk and talk,” allowing 
her and her customer to speak on the phone as they 
typically would. The key difference was that both 
committed to simultaneously getting outside and 
breath in some fresh air while speaking. Others had 
similar ideas of enjoying time outdoors. Janelle Becker, 
Business Development at Branch Builds, said that 
she would invite customers to meet outdoors, where 
they could socially distance, converse and enjoy food 
or drinks. When the ability to go out to lunch with 
customers was restricted, Ibrahim Sagatov, Business 
Development Director at Kastle Systems, and Janelle 
Becker had a similar thought — “If I can’t go to lunch 
with my customers, then I’ll just have to bring the 
lunch to them!” That is exactly what they did. If a Zoom 
meeting was scheduled around lunchtime, both Janelle 
and Ibrahim would send a gift card to their customer 
beforehand. That way everyone could eat lunch while 
speaking with one another remotely.

Former Vice President of Business Development at 
Shapiro and Duncan, Mark Drury had a different view 
on the situation. He believed that keeping things 
simple in a time that has been anything but, is some-
thing that can be seen as refreshing and welcomed. 
He did this by sticking to checking in on his customers 
via phone calls as well as zoom call conferences and 
networking events. Mark evaluated the hectic, rapidly 

               “If I can’t go to lunch
                  with my customers,  
then I’ll just have to 
bring the lunch to them!”

—Ibrahim Sagatov, Kastle Systems and Janelle Becker, Branch Builds

About the Author

Kaitlin Krasic
Marketing and Business Development Associate
GE Frisco Lumber Company

G.E. Frisco Company, Inc. is an award-winning, family and  
minority-owned construction materials supplier, specializing 
in lumber. GE Frisco started as a small company over 60 years 
ago with a mission to provide quality and prompt service and 
competitive pricing. Changing ownership in 1985, G.E. Frisco has 
equally prioritized its customers, vendors, and employees and 
is now one of the largest and most trusted lumber and timber 
suppliers in the Mid-Atlantic region.
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YOU WANT A LEGAL TEAM
THAT KNOWS HOW 

TO NAIL IT.

Fox is home to a renowned group of attorneys focused 
on Federal Government Contracts. Based primarily in 
Washington DC, they are part of a national team of more 
than 80 construction lawyers known for their agility in 
problem solving.

At Fox, we care about your success as much as you do.

BUILDING 
WASHINGTON 

FOR OVER A 
CENTURY

A commercial full-service electrical 
contracting company serving Maryland, 
Virginia and DC for over 30 years. 

SPECIALIZING IN ALL ASPECTS OF ELECTRICAL CONSTRUCTION AND SERVICE

www.jerichards.com | 301-345-1300
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www.henselphelps.com

Marriott Marquis  
Washington, D.C.
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Contact Rita Reis  
at reis@wbcnet.org

Be seen in  
the right place.

Put Your
News in the

CONSTRUCTION AND 
GOVERNMENT CONTRACT LAW SMITHCURRIE.COM

www.amdrywall.com

20 The Washington Building Congress  www.wbcnet.org

June/July 2021 Bulletin

http://www.specifiedelectric.com/
http://www.amdrywall.com/
https://www.smithcurrie.com/
http://www.amdrywall.com/


CONCRETE SPONSORS

AGGREGATE SPONSOR

STEEL SPONSORS

ALUMINUM SPONSORS

CORPORATE SPONSOR

Anchor Construction
Balfour Beatty
Boston Properties 
Clark Construction Group
Cohen Seglias Pallas Greenhall & Furman PC
Cozen O'Connor
Forrester Construction

Goldin and Stafford
Grunley Construction Company
HITT Contracting
Peckar & Abramson
PerLectric
Skanska
Smith, Currie & Hancock LLP

Bala Consulting Engineers

DPR Construction is a unique technical builder with a passion for results. We are a national commercial contractor that has grown 
with our customers by delivering measurably more value. Whether a multi-million-dollar technical facility or a conference room 
renovation, we execute every project with relentless accountability. We listen to your goals. We develop strategies based on your 
business. We track our performance. We do everything we can to earn your trust and build great lasting relationships.

2021 Annual Sponsors

Telligent
Masonry Construction
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IBEW Local Union 26—
Proudly powering Washington, DC, 

Maryland, and Virginia for over 125 years!

Quality Craftsmanship with Pride
4371 Parliament Place, Lanham, MD 20706 . 301-459-2900

www.ibewlocal26.org . www.facebook.com/ibew26

halfpagead_WBCbulletin2018.indd   2 10/26/2018   9:45:21 AM

We’ll take the stairs...We’ ll take the stairs...

Beveridge & Diamond PC
GC: Hitt Contracting
Arch: Gensler emeraldironworks.com     Woodbridge, VA    703.690.2477  
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New Company 
Members

Boland
30 West Watkins Mill Road
Gaithersburg, MD 20878
240.306.3000
www.boland.com
REPRESENTATIVES: JERRY SCANLAN, 
STEVE MUMMEY

Construction Risk Partners
150 S. Warner Rd., #420
King of Prussia, PA 19406
717.471.4060
www.constructionriskpartners.com
REPRESENTATIVE: KYLE NARKIEWICZ

Scheibel Construction
115 Prospect Drive
Huntingtown, MD 20639
301.855.7900
www.scheibelconstruction.com
REPRESENTATIVE: KRISTEN BAILEY DOTY

Timmons Group
20110 Ashbrook Place, Suite 110
Ashburn, VA 20147
703.303.8581
www.timmons.com
REPRESENTATIVES: MIKE NEWMAN,  
JEFF SMERALDO

New Small Business 
Members

Communications Express
5407-C Port Royal Rd.
Springfield, VA 22151
703.321.0470
www.communicationsexpress.com
REPRESENTATIVES: THEO MEYYAPPAN, 
JORGE CHAVERRI

Ralli Consulting LLC
21 Dew Wood Court
Rockville, MD 20855
301.395.0287
www.ralliconsulting.com
REPRESENTATIVE: GEORGE RALLI

New Member Profiles

Boland
Boland is one of the D.C., Maryland, and 
Virginia metropolitan area's leading 
intelligent building services provider with 
more than 350 highly trained associates 
ready to serve you. The firm’s holistic 
approach provides sustainable and 
energy efficient solutions for commercial, 
institutional, and industrial buildings. To 
learn more, visit www.boland.com.

Communications Express
Communications Express is a full-service 
Radio Communications Company 
serving customers in Maryland, Virginia & 
metropolitan Washington, D.C. for more than 
15 years. The company is an authorized 
dealer for both Motorola and Hytera brand 
radios and accessories. Communications 
Express is a Virginia DMBE Certified Small 
and Minority owned business.

Construction Risk Partners
Construction Risk Partners are 
construction specialists. The company’s 
specialization enables it to have a deep 
understanding of each client’s business 
environment, allowing them to design 
customized products and services that 
actively deliver value. The firm does not 
accept “one size fits all” solutions and 
enjoys challenging the status quo.
Construction Risk Partners is a nimble, 
solutions-focused company that is 

solely motivated to help their clients 
achieve their goals. The firm’s position 
and influence within the marketplace, 
its unique pool of specialist intellectual 
capital, and their familiarity with their 
clients’ businesses allow them to provide 
tailored insurance and surety solutions 
and deliver better results.

Ralli Consulting LLC
Ralli Consulting provides services 
throughout the program, The company 
develops and oversees the award of 
contracts, budgets, schedules, manage 
the construction, necessary inspections, 
reporting and communications.

Scheibel Construction
Scheibel Construction specializes 
in general contracting, design build, 
construction management, owner 
representation, and LEED-certified 
construction.

Timmons Group
Timmons Group provides civil engineering, 
environmental, geotechnical, GISI 
geospatial technology, landscape 
architecture and surveying services to a 
diverse client base. Their clients receive 
more than just the best engineering and 
professional services available. Timmons 
Group's specialized market sector 
expertise makes them trusted advisors 
and valuable consultants on clients' 
projects — from conception through 
completion. 

We build the structures and 
 infrastructure that enhance 
how people live, work, learn, 
and play in our communities.

   FY 2021 Concrete Sponsor

The Wharf Phase 2 – Parcel 6/7 & Horizontal
Washington, DC

www.balfourbeattyus.com/washingtondc
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Non-Member Rates: 1 time 3 times 6 times
1/6 horizontal or 1/6 vertical $210 $176 $149
1/3 vertical or square $311 $257 $203
1/2 horizontal or vertical $581 $473 $392
Full-page $851 $689 $554

Position

Inside Front Cover $1,121 $905 $729

Ad Sizes 
Magazine trim size: 8.5”w x 11”h   |   Live area: 8.375”w x 10.875”h

   

Advertising Rates
Member Rates: 1 time 3 times 6 times
1/6 horizontal or 1/6 vertical $155 $130 $110
1/3 vertical or square $230 $190 $150
1/2 horizontal or vertical $430 $350 $290
Full-page $630 $510 $410

Position

Inside Front Cover $830 $670 $540

Advertising Information 
The Bulletin covers issues of importance to the building industry,  
news about WBC members and information about upcoming events.  
The topics listed below will be covered as feature articles in upcoming  
issues of the Bulletin. Persons interested in contributing information  
or advertising should contact WBC before the third week of the month  
preceding the issue. The Bulletin is published six times a year by WBC. 
To place an ad, submit material or for more information call 202.292.5922.

Editorial Calendar
December / January Members Giving Back
February / March Technology & Innovation
April / May Community Service/Rebuilding Together
June / July Marketing & Communications
August / September Craftsmanship Awards
October / November WBC Leadership & Committees

Please check www.wbcnet.org for the latest information about event status.Dates and times subject to change.
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Calendar of Events
July 2021

JULY 21
Time TBD
Material Cost Escalation Package
Cohen Seglias Webinar

August 2021

	AUGUST 25, 2021
5:00 p.m. to 7:00 p.m.
Summer Networking
Cactus Cantina 
3300 Wisconsin Ave. 
Washington, DC

Please join us for the highly anticipated WBC 
Summer Networking at Cactus Cantina on 
Wednesday, August 25.  The relaxed restaurant 
and bar atmosphere provides a great setting 
for getting back to in person events while 
enjoying a summer evening.

The return of this WBC member favorite annual 
event will feature an open bar and unlimited 
Tex-Mex food served in our own inside and 
outside private areas.

Register Now!

http://www.wbcnet.org/events/spring-networking/
http://www.wbcnet.org/events/spring-networking/
http://www.wbcnet.org/events/spring-networking/


WE EXIST

TO BUILD

GREAT
THINGS
DPR Construction exists to build great things. It’s really that simple. 
We are a company of builders building great projects, great teams, 
great relationships, great value. Our purpose and core values are 
a starting point that help clearly define who we are and what we 
stand for as a company. They underlie the passion that drives 
us to be better and different; they allow us the freedoms of our 
entrepreneurial organization, where people can make a difference 
with their ideas and hard work.

www.dpr.com

integrity | enjoyment |uniqueness | ever forward

https://www.dpr.com/


CRAFTSMANSHIP AWARDS
AND HALL OF FAME INDUCTION

Honoring Unsung Heroes

THE 65TH ANNUAL

Video Premiere
AUGUST 26, 2021


