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EDENS AT A GLANCE



MACRO TRENDS
THE CONSUMER

50% 170hrs

WALLET LESS

80%

CTAGNANT

18YR

hovering around 18 year highs increased over the last 10 years ~30% of wallet share to ~50% 10 hours more per month working
which equals 170 hours less of
discretionary time per year



THE PURPOSE OF THE STORE

QUL LIS SVITTHTIULILY W PSS
gathered there. Constant, on-
brand evolution creates interest
and repeat visits, which in turn
builds trust and pride

5 KEY SHIFTS: adapt tothe store’s purpose today; change the mindset from shop to ENGAGE

QI UST U IVE PSWRIS LW UL, HIDLEaNIL Sl auinieaurngil,

arrive, stay and purchase product play and testing,
problem solving, learning,
service.... EVERYTHING
touch, taste and feel

LG YW OTIH WWILLE U SS IS

meaning. Brick and mortar
retail is social

HIVILG! HISTUD W WS Iy dieany
convenient and seamless with
all other brand channels



























































































































